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Public Space — Quad style desert botanical garden concept
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UNITS | UNITS LOUNGE
UNITS UNITS CO-WORK
UNITS UNITS
UNITS : UNITS GYM POOL DECK
UNITS ) GARAGE LEVEL 3
GARAGE LEVEL 2
RETAIL GARAGE LEVEL1

SECTION DIAGRAM
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2.000 - 20,000 SF OF RETAIL
TARGET TENANTS

COFFEE SHOP
RESTAURANTS/CAFE
FLOWER SHOP
CHILD CARE

ON-SITE RETAIL PARKING

RETAIL

LVMD/LOCAL ARTIST DESIGN
COLLOBORATION






